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+ Interested in extending 
   their existing web based 
   loyalty program, Jameson 
   brand Irish whiskey uti-
   lized Ego Id’s full color tag 
   with laser etched barcode 
   in conjunction with    in conjunction with 
   EgoApps data manage-
   ment system. 
+ Using their “Street 
   Teams” to distribute the 
   tags in bars and night
   clubs, Jameson garnered 
   valuable demographic in-   valuable demographic in-
   formation about their cus-
   tomer base, added names 
   to the ranks of their loy-
   alty program, and set the 
   stage for follow-on mar-
   keting opportunities.
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