Jaguar Case Study




Background:

Purchasing a new car is a significant commitment.
Jaguar has identified a target market of
consumers likely to purchase Jaguar cars. Jaguar
participates in events that offer access to
consumers in their target market.

The Goal:

Jaguar needs to engage event attendees, and
then gather contact and detailed survey
information so that the leads can be appropriately
followed up on. This process converts event
attendees to dealer visits and dealer visits to
sales.



The Activity:

At events like the Wine Country Classic, Jaguar
uses FotoZap to engage attendees throughout the
venue. Thanks to the camera’s ease-of-use and
portability, brand ambassadors can take the
camera to where the attendees are.




The Activity:

As consumers view their photos online, contact
information and survey responses are collected.
The collected information can be used to create
highly personalized follow up communications
that increase dealer visits and sales.




The Results:
Retrieval Rate: 69% of the photos taken were
picked up and viewed online

Viral Rate: Photos that were viewed, were viewed
an average of 5.2 times

This information was collected from every participant:
= Make and Model of current vehicle

" Did you purchase your current vehicle New or Used?
= Would you consider a Certified Pre-Owned Vehicle?
= Name of favorite restaurant

= Name of clothing retailer

= Name of favorite weekend entertainment location

= Sex

= Age

" Household Income

= Zip Code

= Opt-in for future communications?



Reporting of Results:
Jaguar executives download collected consumer
data at any time from the FotoZap secure website.
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Reporting of Results:
For personalized
follow-up phone calls,
sales representatives
can view photos of
individual consumers
together with all
captured survey
information
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