


Brands use event marketing to deliver
their message directly to consumers
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But onsite experiences must be
memorable and create an ongoing
connection P
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Too often event budgets do not
yield measurable results
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FotoZap® bridges the gap between events
and measurable online activities
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The Consumer %‘" e
Experience

How do brand
ambassadors
use the
FotoZap®
Camera at
events?



Brand ambassadors capture photos of
consumers at events or venues




Consumers receive an individually coded
photo access tag with campaign branding
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Tags can be
passed out on
chains to turn
every event
attendee into a
walking
advertisement



After the event, participants enter the
code online to retrieve their photo
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LAND HUVEFI CEHTIFIED

Fill out the form to see your photo.
Use the photo code from the card given to you at the event.

1. Photo Code (from the card you were given, e.g., 175 i7)

e

2. First Name

e

3. Last Mame
4. Email

5. Street Address

—

6. City

cking 'Continue’, you are agreeing to the te of this website

. -



Participants answer survey questions
before viewing their photo
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LAND ROVER CERTIFIED

MUDDY

Please answer a few questions before viewing your photo

How soon do you plan on purchasing your next vehicle?

What adjective best describes Land Rover for you?
[~ Rugged
I~ Powerful
I” Reliable
[~ Fun

What do you look for in an SUV?

Get your photo
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Photos are displayed on a web page
with sponsor branding

e Events General Info Sponsors Mini Muddy Buddy Photos & Res ontact Us

SEND IT TO A FRIEND

From:

First Name:
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Participants click through to online
activities such as viral photo sharing




Follow-up mail can be sent such as a
personalized invitation to a local dealer

LOVELAND, (0
PERNIT #153

Land Rover North Dade

NW 2nd Avenua
Miami, FL

Ellen Hoyt
= - . 9191 FONTAINEBLEAU BLVD )

Look inside for a larger version MIAMI EL 33172 We hope you had as much fun at Muddy Buddy
as we did. Stop by North Dade Land Rover and
show this mailer to sales manager Robert Black
and get a free gift to remind you of the event.

Purchase a Certified Pre-Owned Land Rover
and receive a Land Rover Experience Driving
School two-night getaway.

Mr. Robert Black

Sales Manager

Rover North
0 20 v W FL




FotoZap® Benefits




FotoZap® creates a
special and memorable brand experience




FotoZap® converts event attendees into
participants in
online brand activities
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PICKUP YOUR FREE P

(YOU MUST BE 21 OR OLDER }

BIRTHDATE - - - (mm/dd/yf

pHoTo conE [ —

EMAIL ADDRESS _
STATE -

zie cooe [

GENDER #Male ®Female

Contact me with site




Consumers act as brand advocates as they
share the photo experience with friends




FotoZap® collects actionable leads and
survey responses
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Information collected from consumers
allows rich follow-up communications
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Photographer and
Administrative Features




The system Is easy-to-use and can be
learned In minutes




Once set up, FotoZap® can be rolled out to
any number of brand ambassadors
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The effectiveness of each ambassador can
be individually tracked online
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One-click uploading means photos can be
reviewed online immediately after the event

‘3 Select Campaign Data - Microsoft Intermet Explorer
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FOTOZAP CAMPAIGN MANAGER

quick view create /edit compaign photes & data reparting marketing resources
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Executives can download collected
consumer data at any time
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Collected survey data provides arich
profile of each consumer in attendance

What brands did you sample
during the evening?:

Did you get a temporary Tattoo
at one of the Captain Morgan No

Capt. Morgan Rum

Tattoo Parlors?:

When you go out with friends,
will you be more or less likely to
order any of the brands you
experienced at Street Scene?:
Would you be more or less
likely to purchase these brands 4 - more likely
in retail accounts?:

Have you attended San Diego
Street Scene in the past?:

4 - more likely

This is my first year




Campaign elements can be customized
from an admin website for every event

P | soft Internet Explorer
Help

COLLEGE PRESS
Local Genius Celebrates!

SEND YOUR PHOTO TO FRIENDS
From:

First name: Last name:

Emai dress:

O O 3




Customization Options




Brands select how the system should be
customized to fulfill their marketing goals




The FotoZap® Camera can be branded
with custom coverings




“Each campaign can uniquely brand photo
access tags and cards in any language.”
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GET YOUR FAEE PHOTO ONLINE

FOLLOW THESE STEPS FOR YOUR FREE PHOTO " : UNLINE PHOTD

»1. 6o to hitp:/fdodge.fotozap.com

7 IBUD
LIGHT

» 2. Enter the following photo code = M

INSTRUCTIONS ON BACK

N SICOUTRARTI A0
ES FACIL
OBTIENE TU FOTO ONLINE GRATIS:

 WEd
warwe. budlightfoto.com
2. Marca tu codigo de fato

890 123-4567830

DISFRUTA BUD LIGHT
RESPONSABLEMENTE

FOTO ONLINE GRATIS



Online Activities

E Generation of Brand Videos
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¥ Extreme Gaming Tour Photo - Mozilla Firefox
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REGISTER WITH ONE CLICK
FOR THE
EXTREME GAMING TOUR
SOCIAL NETWORK

> Read and post blogs

> View related content

> Link to related sites of interest

> Meet other gamers
> Share game tips

Photo Advergames

CLICK HERE TO JOIN NOW!

Opt-ins to Mailing List

Do more.
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———— DEsiG e PBxiremegamingfour.com

SEND YOUR PHOTO AND A TOUR SCHEDULE TO A FRIEND > Leam what it takg
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A brand video can be automatically




Build a Photo-Mosaic
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Create a Comic Strip

“«| THE BIG BUD MAN OF FUN [
ey MAN OF MUSIC — _
v o ._._.‘.‘ - ‘ : -

.
MMT . ot
BLOODY LEGEND/

MAN OF MYSTERY}.




Dress-up-Your-Photo Contest




Create an Instant Social Network

¥ Keith Akerman - Extreme Gaming Tour social network - Mozilla Firefox

Bookmarks Tools Help
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Home | Me | People | Groups | Search

Edit Higtory

View

Keith's Blog

DELL COLLEGE Comments for Keith
DISCOUNTS

DELL [OUNGE

billwill said: Images 'ﬁlfen Am‘ﬁn
I'll take you out, before you can open your mouth in surprise.

Geronimo een publizhed

Delete

ﬂ Ke Akerman

More Detail

keithshot said:
very slick, very hip, very dead.

(VMDA

Professional

Personal

Check out the
latest gaming PCs

THATE TR LA




Photo-overlays create an ‘instant photo-op’




Onsite creative options can be integrated
Into both the photo and the display page

Share your Photo with Friends and Family
It's easy to share these unique images with your
friends and family. Just type In your name and
the e-mail addresses of up to four of your
favorite people. Then click Submit. '
Your Name

Your E-Mail
Address

E-Mail Address 1
E-Mall Address 2
E-Mail Address 3
E-Mail Address 4

Intensity Captured v

INFINITI,

Have another photo card?
Click here to register again.

N

INFINITI,

Meed Halp?

Powered by Picture Marketing, Inc. US Patent Mo's: 6,085,195; 6,518,596 B1; 6,523,034 B1. Additional Patents Pending
Privacy and Tamms



A memorable event experience connects
with consumers and brings them online



FotoZap® turns event attendees into
web visitors on a mass scale
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Join our Clients from A to Z who have
benefited by using FotoZap®
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