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Background:

Changing jobs is a life changing decision.
CareerBuilder.com found that if they could get
people signed up for their Job Alert emails, people
would trust and use the Career Builder website
when they were looking for a job.

The Goal:

Intercept consumers, and use photography to
bring them online where they would sign up for
Job Alerts as part of the photo retrieval process.



The Activity:

For the last two years, Career Builder brand
ambassadors have traveled the country in up to 6
vans at a time, intercepting consumers and

offering them free photos.




The Activity:

Photographers were able to target specific
demographics and assign each consumer a
campaign at time of photo capture. This targeting
changed the consumer’s online experience and

captured profile.
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The Results:

Mobility of camera allowed street teams to
intercept likely targets in business districts and
at events. As a direct result of the 2005 activity,
there were over 20,000 new Job Alert sign ups
and a 5x viral impact.




Result Reporting:

Career Builder executives used the FotoZap
ampaign Manager website to securely view
summary reporting, team results, and downloa

collected databases. e
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