


AT&T [ SBC Case Study




Background:

FotoZap has worked with both SBC and the post-
merger AT&T. The merged company needs to let
consumers know about the compelling bundle of
telecommunications services they offer.

The Goal:

Increase sales of bundled
services, build an opt-in
list, and increase
awareness of the merged
company and service
offerings.




The Activity:

AT&T uses FotoZap in conjunction with their
national Blue Room tour, highlighting the music
capabilities of their broadband service.




The Activity:
Consumers had to
answer a detailed
photo online prmm—
including an opt-in
checkbox to receive
future
communications
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The Activity:

Photo display page creates brand awareness, viral
marketing opportunity and offers call to action
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The Results:

AT&T uses the FotoZap camera system in high
volume situations (the technical process to scan
barcodes and capture a photo takes less than 5
seconds).

Based on the success of the Blue Room tour,
AT&T has extended the FotoZap program to their
regional offices for use at local events.




The Results:
This screen shot
shows the online
reporting for a
sample event. On
this day AT&T
used the system
to capture 1117
photos. This
yielded 746 leads,
each with 15
different survey
responses.
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1117 Number of photos taken
The total mumi f photos uploaded to this campaign.

Photos visited at least once
Mumber of photos that were viewed at least once in a web bron r.
Out of the total number of photos taken, 73% were visited at least once.

Total Number of Unique Page Views

Mumber of visits to photo display pages. Each time a user views the photo in a browser, it
counts as one page view.
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Guest Email Invitations Sent

A total of 1271 email invitations were sent to Guests. Every email sent is counted.

(4 Guest is someone who had their photo taken at an event, and offered their own email
address in order to see the photo.)

Guest Email Addresses
A total of 746 unigue Guest email addresses were collected. Each unigue Guest email
address is counted only once, even if it received more than one email invitation.
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Reporting of Results:

Collect consumer databases are imported into
AT&T customer relationship management
system. Opt-in emails are added to newsletter.
FotoZap’s online reporting allows AT&T to
guickly judge effectiveness of promotions.
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Event Survey Results / 4 Guest Email Addresses

A total of 746 unique Guest email addresses were collected. Each unigue Guest email
address is counted only once, even if it received more than one email invitation.
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